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BUSINESSWOMEN’S HALL OF FAME
Nothing in your business career can equal recognition from your peers. It is a very special honour to join the
fabulous women already in the Businesswomen’s Hall of Fame.
An award is cause for reflection on the privilege of success and the fact that recognition does not belong to you
alone. You are very aware of the hard-working team that supports you – those who make it possible.
The immediate question is “What more can I do to enhance other people’s belief in me?” A feeling of “Now I had
better earn my stripes at an even higher level! Almost a feeling of “I had better prove I’m worth it”.
“Where to next?” This is my 40th year of business with my signature on the door. A lot has changed in retail in
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My company now puts greater effort into embracing Social Media and the power of the internet and on-line
shopping. Our emails have become short videos – never intrusive and never boring – highlighting gorgeous clothes
‘LIZ:
A LIFE OF COLOUR’ can be purchased online at: on real women.
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In 2013 I enjoyed writing my contemporary autobiography “A Life of Colour” with 200 pages and hundreds of
coloured pictures to explain my secrets of the Fitting Room, and how my knowledge gained from many years could
change others’ lives.
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I thank the Businesswomen’s Hall of Fame for my nomination – it gives me the confidence to believe I can – the
courage to climb a little higher.

